
E X E C U T I V E  S E R V I C E  B R I E F

R E V E N U E  G R OW T H  &  P E R F O R M A N C E

Account Based
Marketing.
Operationalize ABM and accelerate enterprise revenue, with an AI-

driven program built in six weeks.

P R E PA R E D  B Y

Demand Spring  ·  Revenue Marketing Consultancy

C O N T I N U E  →

demandspring.com/contact
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What you walk away with



E X E CU T I V E  S E RV I C E  B R I E F

Account Based Marketing.
Operationalize ABM and accelerate enterprise revenue. For B2B marketing leaders done with

scattered campaigns and isolated tactics.

T H E  P R O B L EM  O N  YO U R  D E S K

Modern marketing leaders are under pressure to justify

every dollar. But without deep orchestration between

sales, marketing, and RevOps, high-value accounts slip

through the cracks. Stagnant pipeline is not a lack of

effort. It is a lack of targeted alignment.

How it works 0 1  ·  A  S I X -W E E K  M E T H O D O LO GY

01

Intelligence & targeting
We anchor your ICP in hard data, build

a precise target account list, and mine

your database for coverage gaps and

engagement triggers.

02

Alignment & orchestration
We map every ABM initiative to

revenue goals, then calibrate the

model, 1:1, 1:Few, or 1:Many, to your

market and your team's bandwidth.

03

Multi-threaded activation
We deploy personalized, multi-channel

plays for enterprise buying

committees, with AI workflows that

hand Sales real account insight.

What’s included 0 2  ·  W H AT  T H E  E N GAG EM E N T  D E L I V E R S

A validated Ideal Customer Profile, anchored in data A precise, prioritized target account list

A calibrated ABM model: 1:1, 1:Few, or 1:Many Multi-threaded, multi-channel account plays

AI-automated workflows built inside your existing stack A clean Sales hand-off with real account insight

What you walk away with 0 3  ·  T H E  O U TC OM E S  T H AT  M AT T E R

01

Deal velocity, measurably

accelerated.

02

Decision-makers

reached, not missed.

03

An ROI framework that

scales with you.

04

Sales and marketing in

complete unison.

Operationalize your ABM.
Book an ABM strategy session to map the six-week build

for your target accounts.

Book a session demandspring.com/contact

D EMAND  S P R ING    ·    R EV ENU E  MA RK E T ING  CONSU LTANCY EX ECUT IV E  S E RV I C E  B R I E F

O U R  T H E S I S

“Alignment is not a buzzword. It is a

revenue mandate.

For the first time, marketing and sales were chasing the same

accounts on the same timeline.

B 2 B  EN T E R P R I S E    ·    ACCOUN T - B A S E D  P R OG R AM

“

https://demandspring.com/contact

